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RECon Is the world's largest retail real estate exhibition and conference and is a must-attend event for shopping center industry
exscutives, retailers, financial companies, and product and service supplisrs, if you're in the shopping ceriter industry, you can't
afford not to attend RECor. When aver 34,000 of the best and brightest in the industry come together, the opportunities are limitless.

F’r‘ofcsmcml Development Day

Before the exhiblt halls open, take advantage of nen-compete
time to enhance your career skills with a day dedicated to
education and training, With a choice of quick-hitting sessions
or in-depth educational courses on industry concepts from
ICSC's world-class speakers and facuity, this program offers a
variety of timely topics across a range of disciplines, &/l included
In your full access RECon registration. Exhibitors, SFREE RECon,
Marke‘cp!éce Mall end MAX(s attendees are invited te upgrade
at a nominal fee.

Educational Sessions

This is your year to expand your RECon experience with
enhanced learning opportunities. Academy-style courses,
industry panels, blockbuster keynotes, power sessions and
more are offered throughout the day on Monday and Tuesday,
and zre categorized by speclalty to help you find exactty what
you're laoking for to enhance your career. Choose the topics
and times that wark for you, all included in your full access
RECon reglstration.

PREE RECon
The world's largest show for the cart, kiosk, and temporary
retail industry Is coming to RECan. SPREE has become a fixture
in the specialty retail industry, offering cart, kiosk and pop-up -
store retailers, wholesalers, specialty leasing professionals, and
service providers tha unlqua opportunity to gather under one
roof and make deals. #SPREEshow

Talent Develepment Pavilion

Vislt the first-ever Talent Development Pavilion to gain a
deeper apprediation of ICSC's broad-basaed programs and
sarvices that will support your professional development at
any stage of your career. The Pavilion will Teature university
programs in retailing and real estate, studant mentering
pragrams, as well as innovative opportunitiss such as
resume coaching, complimentary profassional head shot
photographs, and power sessions on wide-ranging topics to
catapult your career,

Monday, May 18, 2015

1:00 - 2:00 pm
Peyton Manning,
Denver Brencos
quarterback, the
league's only five-
time MVP and a
13-time Pro Bow]
selaction, has earned
his place among the NFL's greatest
quarterbacks and most recently set

the NFL record for the most career
passing touchdowns. His 13 postseason
appearances rank first by a quarterback
in league annals ajang with his 84
career 300-yard passing games.

2,30 - 3:30 pm
John C. Maxwellis

a #1 New York Times
Bestselling author,
coach and speaker
who has sold more
than 24 milion bocks
in 50 fanguages.
Often called America's #1 leadership
authority, he was identified as the most
popular leadership expert in the world by
Inc, magazine in 2014,

2:30 - 3:30 pim
Commander Rorke T,
Denver has run every
phase of training for
the 11.5. Navy SEAlLs
and led special-
forces missions. He
starred in the hit film
Act of Valor, which is based on true
SEAL advenituras. His New York Times
Bestseller, Damn Few: Making the

* Modern SEAL Warrior, takes you inside

his personal story and the fascinating,
darnanding SEAL training program he
oversaw.
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Leasing Mall

Whether you're a shopping center cwner, looking to leasa
space In a new or existing shopping center, or a retailer, looking
to expand into new markets, the Leasing Mall is the place
whera the deals get done! With over 900 of the world's largest
shopping center development companies and retallers in
sttendance, tha Leasing Mall Is the most cost-efficient means of
doing business.

4

Marketplacs Mall

The Marketplace Mall will feature over 300 product suppliers
and service companies, grouped together in ane convenlent
location so that you can quickly and easlly learn about the latest
innovaticns toimprove your profitabiiity. Whether you are
looking for slgnage, shopping carts, and more, you can find it at
the Marketplace Mall,

Financs Pavilion

The Finance Pavillon fs one convenient stop for attendess to
meet with financial companies, banks, and lenders to discuss
inceniives and financing opportunities that will make their
developmant dreams come true.

Tuesday, May 19, 2015

TN 15 am - 12:15 pm
' Erik Qualman, author,
speakar, professor,
entrepreneur -

- called a Digital Dale
Carnegié, s the authar
of Socialnomics,
which was a finalist for

May 17 — 20, 2015
Las Vegas Convention Center
4 Las Vegas, NV
#RECon15

«  Cities of the Warld Pavilion
The Cities of the World Pavilion will feature cities and
municipalities, as well as governmant and non-profit
arganizations, that are looking to attract retall real estate
davelopment to communities throughout the world. The
Pavilion will allow attendees to conveniently learn abaut all the
incentives, inducements, and development opportunities that
exist in communities near and far.

ICSC Founclation Gala Dinner

Jump start your RECon at the JC5C Foundation Gala Dinner,
This who's who of retail real estate is the ideal opportunity to
give back, while entertaining your clisntele or staff, Joln us at
this private engagement for a night of networking and song
with a tribute to Frankie Valli and The Four Seasons. Separate
registration fee required.

Meet the Trustees Breakfast
Thig is your epportunity to discuss key industry issues with
ICSC's Board of Trustees in an interactive, roundtable satting.

12130 - 2:00 pm
fichael R, Francis
Chief Globat Brand
Officer of DreamWorks
Animation SKG,

s responsible

for global brand
strategy, location-

“Book of the Year” and on Amazon's #1 based entertainment, digtial, publishing
Bestselling List, He made Forbes Top 50 . and franchise development. His prior
Power influencers list. experience in the retail Industry [ncludes,

serving as President of J.C. Penney,
Global Chief Marketing Officer with
Target Corporation and averseeing the
Target Foundation.

wywwiicscrecon.org | #RECont 5 3
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8:00 am - 5:00 pm | Registration
8:45 ~ 10:30 am | Global Delegates Networking Breakfast and Leadership Summit By invitation only
930 - 10:45 am { Cold Calfing and Prospecting For New Business

10:30 - 11:45 arn | Volunteer Appreciation Brunch with Distinguished Trustee Service Award
By invitation only

11:00 am - 12:30 pm | Increase Your Sales and Profits with PowerfLl Negofiation
Increasing Income Through Superior Custorner Experience
High-Performance and Sustainability in Retail Facility Management
Reinvention: Property Redevelopment and Repositioning

. Driving Revenue from Social Campaigns
192:45 - 1:00 pm | 2015 VIVA “Best of the Best” Awards Presentation
1:00 - 2:00 pm | Keynote and Opening Session -- Peyton Manning
9:30 - 3:30 pm | Blockbuster Session — John C. Maxwell
2:30 - 3:45 pra | The Mall as a Retall Medium
2.30 - 4:00 pm | Omni-Channel Presence and Perscnalization
3;00 - 5:00 pm | Volunteer Leaclership Orientation By invitation only
4:00 - 5:15 pm | Specialty Leasing & Deal Making |
4:00-5:30 pm | Retall Real Estate Market and Feasibility Analysis
fntroductory Training in ARGUS® o
Maximizing Productivity —~ Enhancing Shopping Experiences
Essential Restaurant Fundarmentals and Leasing Strategies
5:30 - 7:00 pm | U.S. MAXI Awards Ceremony
6:00 - 0.30 pm | 1CSC Foundation Gala Dinner
7:30 — 9:30 pm | Opening Reception

MONDAY, MAY 18
7:00 am - 5:00 pm | Registration |
8:00 am — 5:00 pm | Leasing Mall / Marketplace Mall / SPREE RECon
9:00 - 10:30 am | CMD Global Certification Brief
Luxury Retail Consumer Trencls — Worldwide and in Your Neighborhood
10:00 ~ 11:00 am | Capital Markets
Successful Strategies to Attract and Retain Downtown Retailers
11:00 am — 12:30 pm | CDP Global Cerlification Brief
11:15 am — 12:15 pm | Blockbuster Session ~ CEQ Retall Povver Panel

3 Speclalty Leasing B Marketing i Operations El Leasing . B All Audiences
A Assot Managemant & Retailing Public Sector B Development

T Tt T T _‘—mgp"égefq_"of g



SPECIALTY

i 19:30 - 2:00 prn | Lunch and Keynote Presentation
B 2:30 - 3:30 pm { Blockbuster Session — Commander Rorke T, Denver
3:30 - 5:00 pm | Citles of the World Reception
et CRX Global Certification Brief
S New Rules for Consumer Engagement in the SoLoMo Revolution
3 New Priorities In Asset Management
i 4:00 - 5:00 pm | Broker-ology: Retail Broker Best Practices
_ 4415 — 430 pm | Annual Meeting of Memloers _
) -5:30 — 7:00 pm | Fortune Tellers Reception and Researcher Award Ceremony

$:30 ~ 7:30 pm | Diversity Recewtion
5:30 - 8:30 pm | SPREE RECon Cocktai! Reception
8:00 - 11:00 pm | Latin American Reception By invitation only

TUESDAY, MAY 19 .
6:30 am — 5:00 pm | Registration
7:00 - B:30 am | Meet the Trustees Breakfast
8:00 am - 5:00 pin | Leasing Mall / Marketplace Mall / SPREE RECon
B - 9:00-10:30 arn | CSM Global Certification Brief
13 The Economics of a Lease: Developer and Retailer Perspectives

] 9:30 — 11:00 am | Envision 2020 Town Hall Meeting
k2 70:00 — 11:00 am | Advanced Leasing Techniques -- Enhancing Your Shopping Center
@ 11:00 am - 12:30 pm | CLS Global Certification Brief _
| Getting Compensation and Benefits Right in Today’s Evolving Marletplace
11:15 am — 1215 pm | Blockbuster Session — Erik Qualman _
i 12:30 — 2:00 pm | Lunch and Keynote Presentation — Michael R. Francis

W 2:30 ~ 3:30 pm | The Continuing Conversation in Social Media
iz . - The Mall of the Future _
1 3:30 - 5:00 pm | Management Stratedies to Thrive in a New Era of Retailing

A Optimizing Tenant Mix for Downtown Business Districts

EEE 4:00 — 5:00 prn | Quanturn Leap: Deal Making in the 21st Century Using Current Technologies

WEDNESDAY, MAY 20

7:00 arn — 2:00 pm | Registration
8:00 am — 2:00 pin | Leasing Mall / Marketplace Mall / SPREE RECon

wrw.lcserecon.org | #RECon15 5
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8:00 am - 5:00 pm | Reglstration

(LVCC)

8:45 ~ 10:30 am | Global Delegates Networking Breakfast and Leadershlo Summit

By invitation only (Wynn Hotel}

9:30 - 10:45 am | Cold Calling and Prospecting For New Business

{Westgate Hotel) _
Telephone progpecting, "door-knocking”, canvassing—there are many names for this early stage in
connecting to prospective retail tenants, Whather face-to-face or in the cloud, sffective canvassing
strategles-—including use of cold-calling techniques and when to approach retailers-~is an essential
twol in the spacialty leasing manager’s tool kit. Gain new prospecting techniques In email marketing,
social media marketing, and online searches. This course Is designed to teach the art of approaching
someone to identify and create new business possibilities with successful guidance on how to follow up
and make deals.

INSTRUCTOR

VUTMETTY Arleen Dalten, SLD

a5} | Vice President, Business Development
Ll Genaral Growth Properties, Inc,

y Chicago, IL

10:30 - 11:45 am | Yolunteer Appreciation Brunch with Distinguished Trustee Service Award

By invitation only (Wynn Hotel)

11:00 am ~ 12:30 pm | Increase Your Sales and Profits with Powerful Negotiation

|

{Westgate Hotel)

Negotiation iz an important process when collaborating on a lease for a space in a shopping center.
Retailers may evaluate whethar thalr ronts are in line with market rates, ask for discounts, or any myriad of
concesslons—ranging from help with build-outs to termination and kick-out clausas. Through this course
you wll! learn how to prepare for what you want and understand what your prospactive tenant needs to

get fo create a win-win deal,

1 Specialty Leasing B Marketing - Operations #l Leasing B Al Audiences
i Assat Management B Retailing & Public Sector Revelopment
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INSTRUCTOR

gl 1 Marc Feldman, CLS
- 13| President

3 NOI Partrners

Cleveland, OH

11:00 am — 12:30 pm | Increasing Income Through Superior Customer Experience
B ¥ (Westgate Hotel)

Shopping centers today are moving beyond the basic definltions of lifestyle center, urban entertainmant
center, town center, or main streets. The new imperative for retail real estate is plage making and
relationship managemenit through tangibles like differentiated tanant mix that reflects the local
character of your property and through intangibles that create a sense of rootedniess and authenticity
with consumers. Learn to achieve long-term value and increased net operating incoma by creating an
atmosphers of cornmunity in your development that will be remembered affectionately by customers
generating longer stays, repeat visits, and ultimately customer loyaity.
INSTRUCTOR

Michael Ruckman

President & CEO

Senteo Incorporated
Hendersen, NV

11:00 am - 12:30 pm | High-Performance and Sustainability in Retail Facility Management
* @ In conjunction with PRISM and BOMI| (Westgate Hotel) ‘

Growing cccupant demand, investar pressures, and buitding code requirements have led to a new
standard in high-performance building, driving many markets to mandate comprehensive sustainability
and energy-efficioncy programs. In this course, learn how industry leaders are applying sustainable
initiatives, optimizing current and future high-performance building operations, maximizing cost-savings
and environmental stewardship, and Increasing their earning potential in the Industry,

INSTRUCTCRS

1| Cary M. Fronstin, RPA, LEED GA
Associate Director
' Newmeark Grubb Knight Frank

Managament
Boca Raton, FL

Jeffray A, Horn
President & CEO
BOMI| Internationa
Annapalls, MD

11:00 am — 12:30 pm | Reinvention: Property Redevelopment and Repositicning
EL (Westgate Hatel)

Factors sush as overbuilding, recession, e-commerce, dependancy on department stores, the
experience economy, and of course, the ever changing consumer, have all come together demanding
change from shopping centers and malls. Embracing change can sometimes be hard to swallow. But if
you have zrcepted that your property Is ready for a new zpproach to reach its full petential, this course
may help you define it. You will explore inncvative strategles that iranscend treditional thinking and
understand the key componernits of redevalopment plans that achieve triple bettem line success. Dalve
inta the challengas and opportunities, successes and failures with a view toward lessons [earned and
value enhancement.

INSTRUCTOR
T gim John-david W. Franklin, CRX, CLS
’ @ Senior Vice President
12> & Madison Marguetts
.‘E’ Philadelphia, PA
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¢ SUNDAY, MAY 17
CcsC

T1.00 am -+ 19:30 pm | Drlving Revenue from Sccial Campaigns
H (Westgate Hotel) ‘

Social media holds a prominent place in the marketing mix today alongside print and broadcast as
an essential marketing channel for ratail and shopping center management. As such, marketing and
managerment must learn to hold social media to the seme standard as those channels and social media
ROI needs to contribute to the bottom line. In this course, you will explore the most successful strategies
for leveraging digital channels to drive revenue and capture business intelligence. Yeu will discover how
o evolve your live markating campaigns in real-time to reach mere consumers, gain skills necessary to
generate business intelligence from social media anaiytics, and monitor, measure, and react to oniine

actlvity In real-tima.

INSTRUCTORS

;ﬂ Corbett Guest

: Imaginuity Interactive
gl Dallas, TX

rlan Lutz
irector - Mobile & Digital
Strategies
B CBL & Associates
" Proparties, Inc.
Chattanooga, TN

19:45 — 1:00 pm | 2015 VIVA “Best of the Best” Awards Presentation
M’, (Westgate Hotel)
\j/\ ICSC's Annual VIVA “Best of the Best” Awards hanors and recognizes the most outstanding examples of
YWA shopping center marketing, design and development, sustainability, and community service worldwide,

1,00 - 2:00 prn | Keynote and Cpening Sesslon — The Future Starts Now
{Westgate Hotel)

Payton Manning, Denver Broncos quarterback, the league’s only five-time MVP and a 13-time Pro
Bowl zalection, has earned his place among the NFUs greatest quarterbacks and most racently set
the NFL record for the most career passing touchdowns, His 13 postseason appearances rank first by
a quarterback in league annals along with his 84 career 300-yard passing games, In two seasons with
Drenver, Manning has led the Broncos to consecutive 13-win seasons and No. 1 conferenca seeds while
thrawing for an NFL-best 100 touchdowns in the regular season and playoffs. He compiled the best
statistical season by a quarterback in NFL history during the 2013 campalgn, satting single-seasen
racords for passing yards and touchdown passes, helping the Broncos become tha most prolific offense
in NFL history, setting a league single-season record for points scored while extending his NFL record
with his fifth Most Valuable Player Award from the Associated Press, and being named Sportsman of the
Year by Sports llustrated. His 2013 season ended with a trip to Super Bowl XLV, making him only the
third quarterback in NFL history to lead multiple teams to a Super Bowl,
SPEAKER

sy Peyton Manning

=
Quarterback
} Derver Broncos

9:30 - 2:30 pm | Blockbuster Session
W (Westgate Hotel)
John C. Maxwell is a #1 New York Times bestselling author, coach, and speaker who has sold more than
24 millian books in fifty languages. Often cailed America’s #1 leadership authority, Maxwell was Identlfied
as the most popuilar leadership expert in the world by Inc, magazine in 2014, And he has been voted
the top leadership professional six years in a row on LeadershipGurus.net. He is the founder of The

ol ) Specialty Leasing Marketing ' Operations & Leasing B All Audiences
7t Asset Management ¥ Retailing Public Sactor 8 Development

| . .
e R - Page 8 of 22



John Maxwell Company, The John Maxwell Team, and EQUIP, a non-prefit organization that has trained
more than 5 million leaders in 180 countrles. Each year Maxwell speaks to Fortune 500 companies,
presidents of nations, and many of the world’s top business ieaders, He can be followsd at Twitter.com/
JohnCMaxwsll. Fer more information about him visit JehnMaxwell.com.

SPEAKER
‘ Il John C, Maxwell
Bestselling Author, Coach

Founder, Tha John Maxwall Company,
The John Maxwell Team, EQUIP

2:30 - 3:45 pm | The Mall as a Retail Medium .

il (Westgate Hotel)
Developing the concept of the mall as an advertising medium requires establishing opportunities to
market programs to existing mall traffic from a virtually endless range of possibilities in your center.
Galn inslght into what major brands are looking for when establishing long-term partnarships and
implementing shopping center spensorship and advertising programs. Learn what type of branc
exposure they are seeking, how the consumer experiences the brand, how to deliver value to the

sponsors, and how te measure results,

INSTRUCTOR

: "f! Erik R, Carlson
i 3 Vice Prasident — Mall Retall - East
;h :3; Wastfield, LLC

LR 'ﬁ\ " Tampa, FL

2.30 - 4:00 prn | Omni-Channe! Presence and Personalization
B 133 {(Westgate Hotel}
‘The customer powaer shift Is in full swing and the game has changed. To win mindshars, retailers and

brands are reformulating their supply chain strategies to match this paradigm shift in consumer damand.  —- -

It's not physical or digital; it's physical with digital where the emni-channel consumer is the central force
shaping the future of e-commerce and brick-and-mortar storas alike, Tackling the fmpact of emerging
omni-channel strategy, from the changing business needs of tenants to real time {nventory challenges
can be intimidating. This course Is your chance to explore how shopping centers and ratailers can best
work together in an online * in-center partnership to drive traffic and safes.

INSTRUCTCR

ﬂ{ Patrick Flanagan
|2

VP of Digital Marketing & Stratagy
$imon
‘=3 |\ndianapolis, [N

3:00 — 5:00 pm | Yolunteer Leadership Orientation
By invitation only (Wynn Hotel)

4.00 - 515 pm | Speclalty Leasing & Deal Making
21 @ (Westgate Hotel)
Specialty leasing representatives have a full plate, from locating, evaluating, and developing potential
leasing tenants and income-generating opportunities for common arez and temporary in-line spacs, to
negotlating agreements to achieve the financial objactives of the property, referring prospective tenants
for approval, and coordinating short-term lsasing administration and tenant presentation. In this courss,
learn about the different types of tamporary and permanent deals for indaor or outdaor carts, kiosks,
and displays. Discover the art of creative deal making and different approaches to closing the desl. Learn
about deal structure, and come away from this class with the tools to work with a permanent leasing team.

wowwicscrecon.org | #RECon15s 9

Page 9 of 22




SUNDAY, MAY 17

4:00 - 5:30 pm | Retail Real Estate Market and Feasibility Analysis
JTEE (Westgate Hotel)
Before diving into your next project and hoping for the best, learn the process of a feasibility study to
invastigate the possible negative and positive outcemes befors investing too much time and maney.
This course will explare the relationship between the mast successful retall projects and the feasibility
analysis, An analysis of forecasted demand and measured supply, as wel! as the ability to complete a
project successfully, will be discussed, taking into account legal aconomic, technological, site, political,

scheduling, and other factors,

INSTRUCTOR
¢ Gary M, Ralston, CRX, €LS, CDP, CCIM, 5IOR, SRS, CRE

Managing Partner ,
Coldwell Banker Commarcial -

%W Saunders Ralston Dantzler

“ Lakeland, FL

seamese

4:00 - 5,30 pm | Intreductory Training in ARGUS®
i {(Westgate Hotel)

ARGUS Valuation-DCF® software |s a popular retail real estate financlal analysis program used to
farecast and model cash flows, prepare budgats, and determine property valuations. In this course
fundamental concepts and best practices are introduced, fundamental topics are reinforced, and sample
properties are modsled, providing a hands-on leaming snvironment. You will review the modelmg of
general vacancy loss, expense reimbursemants, percentage rent, and more.
INSTRUCTOR
- Justin C. Landry

1 Asset/Finance Manager

! Stirling Properties
Baton Rouge, LA

4.00 - 5:30 pm | Maximizing Productivity ~ Enhancing Shopping Experlences
#@H  (Westgate Hotal)

Davelopers and ratailers need to maximize ROl on spends against pre and post-shop, while captivating
consumers at the point of purchase. Learn how the Coca-Cola Company is tackling thls challenge to
enhance shopping experiences in an avolving retail environment. The key principal of the module is,
in order for brands, retailers, or developers to succeed, it is about effectively managing tactics along
“the path to purchase” to diffarentiate and make the shop exgeriance. Gain insights on leveraging
tachnolegy, baing laser-focused an guest needs and occasions, and leveraging tactics with retailers and
developers to drive productivity, same store sales, and profit per square foot.
INSTRUCTOR

Seott Ryan

Vice Prasident, National Speciaity Retail

¥4 Coce-Cola Nerth America Group
| Atlanta, GA

4,00 — 5:30 prn | Essential Restaurant Fundamentals and Leasing Strategles
' B (Westgate Hotel
Whather in-line, out-parcel, regional mall, lifestyle center or stiip/power-located, restaurants are an
assentlal component of the vitality of the shopping center fiber, This course will explain the strategies
which every retail real estate professional in asset management, preperty management, and leasing
should know in order to structure a successful restaurant deat, Topics will include: developing a
strategic and tactlcal process that helps properly managers make better tanant improvements and

x

3 Specialty Leasing K Markating ~ ¢ Operations T Leasing 8 all Audlences
i Asset Managsment # Retaillng =~  ® Public Sector B Development
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leasing decisions; examining and evaluating restaurant tenart [ease terms and profitability statements;
establishing key operational and performance tracking metrics; analyzing sales potential relative to
occupancy costs; and understanding essentisl restaurant principles and operational cost percentage.

INSTRUCTCRS
"yl Mike D'Amico 7 Kenneth S, Lamy, ¢RX
Senlor Restaurant President
Consuftant {1 The Lamy Group, Ltd.
The Larny Group, Ltd, ¥ Mandaville, LA
Mandevilla, LA

5:30 - 7:00 pm | U.S. MAX| Awards Ceremony
cser Wynn Hotel)
Glopall Come and calebrate as ICSC racognizes best practices in retail macketing, new media strategies and
éa% NG| enhancement programs. Awards will be given to Innovative events and programs that add value to
v e shopping centers and companies across the United States,

Separate registration required, Register 2t www.lcsc.org/2015MAXI,

Jessl Fausstt, CMD

2015 1.5, MAX| Co-Chair
Vice Presidant, Marketing
Retail Portfolio Forest City Commercial
Irvine Campany Retail ‘Group

Properties Clevelend, OH

Irvine, CA

#8%  Stacle Elifs, cMD
;ﬁ \ 2015 US. MAXI Co-Chalr
4. Sr. Diracter, Marketing

%

6:00—9:30 pm | ICSC Foundation Gala Dinner

7 Mynin Hotel)
Mﬁ“fdf‘c‘” This is the place to be on Sunday night! Year after year the IC5C Foundation Gala is where RECon
: attendees have fun, meet with industry leaders, host clients at a first-class dinnar, and enjoy A-list
entertainment. Premier sponsorship oppaortunities are available and recognized on all event
sornmunications plus as a RECon sponsor, Showcase your company as a leader to the 34,000+ RECon
attendees and give back to your industry's philanthropic erganization.
Separate registration fee required, Register at www.icscfoundation.org/gala2015 or with your
RECon registration, Business attire,

Entertainment
OH WHAT A NIGHT: A Tribute to Frankie Valli & The Four Seasons

IC5C Foundation Premler Sponsor
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7.30 - 9:30 pm | Opening Reception

(Encore Beach Club)

Deals and networking den't just happen on the show floor, they happen after hours as walll Be sure

to step by this year’s Opening Reception taking place poolside at the Encore Beach Cluk; Las Vegas'
premier day club, featuring cabanas and bungalows hasted by RECan sponsorst Mingle with friends and
business colleagues while listaning to the sounds of one of Las Vegas's renowned DJs!

Platinum Sponsors

Inl-and A_merlca

) HHM. EGTATE THUET ING

§OH MERIDIAN K e@f:’;ﬁ SRS J Arade Area Systems

CAPRITAL GROUPR, LLC Sherng Knowledige + Growing Retol

Peal Bstata Partoars

Goldd Sponsors

&) BOHLER ston

ENOINEERING

Sliver Sponsor

GzniuyZ]

AR AR

Lot

7:00 am - 5:00 pm | Reglstration

{LVCC)

8:00 am - 5:00 pm | Leasing Mall/Marketplace Mall/ SPREE RECon

(LVCC)

$:00-10:30 am | CMD Global Certification Brief
B (Westgate Hotel}

Are you ready to pursue the Certified Marketing Director (CMD) designation but don't know where to
begin? Maybe you've already signed up but don’t know how to pull it all together, Regardless of where
you ara in the process, this course is your next step, The CMD exam covers a comprehensive body
aof knowledge, Frem customer relationship management, research and analysis, and marketing plan
implementation to retailing and sales development, public and community relations, advertising, and
media buying; thera's a Jot of Information to review. Assess your knowladge of the content, sort out what
is and is not coverad on the exam, identify content areas you need to focus on, and discover the valus of
making CMD your mark of excellence in what you do.
INSTRUCTOR

3 = Angela Herlth Sweensy, CRX, CMD

1 Chair, CMD Admissicns & Governing Comimittee
§ Vice President - Corporate Marketing & Communications

d The Peterson Companles
Fairfax, VA

31 Specialty Leasing B Marketing .} Qperations H Leasing All Audlences
1 Asset Management B Ratailing B public Sector B Development
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9.00 —10:30 am | Luxury Retail Consumer Trends — Worldwide and {n Your Neighborhood
B 88 (Westgate Hotel) :

Factors like a burgeoning middle ¢lass in emerging markets and new consumars in mature markats have
reportedly generatad a more than threefold increase in luxury consumers. Looking ahead, some analysts
predict worldwide {uxury goods revenues to grew up to 50% faster than global GDP, [n this course
discover the source of thase consumers, explore where they present the strongest opportunities, and
learn how luxury brands and shopping centers can capitalize on this potentizl.
INSTRUCTCR
T3 gl Sarah Quinlan
T Wy, SYP and Group Head of Market Insights

. MasterCard Advisors
3 New Yark, NY 4

e

10:00 — 11:00 am | Capital Markets
i (Westgate Hotel)

Attend this panel and hear these highly experiencad and high-powerad panelists give insights and
advice ragarding toplics such as lending outlooks for 2015 - 2016, best lending apportunities {sectors
and sub-sectors) and what to avold, and if retall real estate lending is the place to be. Also covered will
be the matrix for a successful “ask,” including equity requirements; preleasing minimums; preferrad/
favored tenants; and surprises on the herizon (underwriting standardls, interest rates, demand for new
davelopment, etc.). This session will cover all this and more!
MODERATOR

Kleran Quinn

ICSC Fast Trustae

Managlng Director

Guggenheim Commarcial Real Estate Finance, LLC
Atlanta, GA -

BAMNELISTS
Simon Bresdon

n | Ken Mclntyre jRoe

A Roddy O'Neal

Managing Diraclor 3 ' ICSC Trustee 5 Director
. First Key Lending * Senior Vice President #8058 Goldman Sachs Commarelzl
New York, NY B Hudson City Savings Bank a w Mortgage Capital

Paramus, NJ leving, TX
% "] Christine Zarndt
Senlor Vice President
| Draper and Kramer
& Chicago, IL

Fraderick Van Cvarbeek
Principal

Prudentlal Mortgage Capital "
(M San Francisco, CA A

10:00 - 71:00 am § Successful Strategles to Attract and Retain Downtown Retallers
B8 (Westgate Hotel)
This panel will focus on how to attract retailers 1o your downtown. These industry experts, comprised
of public sector representatives and retailers, discuss ways downtowns of all sizes can attract and retain
successful retailers, Attend this panel to identify the retailers that naed to be attracted to a location; how
to attract them; once attracted, how te expedite the process to an exacuted lease; and, thereafter, to

help them grow, prosper and expand.

MODERATOR

: ] Themas G. Bolen ki
;mf; Consulting Associate
%‘? i Crossman & Company

Orlando, FL

wwwilcscrecon.org | #RECon15 - 13
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ICSC
10:00 - 11:00 am | Successful Strategies to Attract and Retain Downtown Retailers (continued)
PANELISTS
g Kim Ellis Bill Fulten Carl L, Goertamoallar
CSC Trustee Diractor ICSC Trustes
Censultant Kindsr Institute for i1 <ex] Senlor Vice President of
j| Minneapolis, MN Urban Research ‘ { Real Estate
i ! Houston, TX . Macy's, inc,
Cinginnati, OH
i 5 ¢ Robert Stark 3 Nancy Whitwerth
*. ! President & CEQ 1 Director of Economic
- “, Stark Enterprises 41 Development
a' EE Cleveland, OH City of Gresnville
Greenville, SC
A
11:00 amn — 12:30 pm | CDP Global Certification Brief
8 (Westgate Hotel)
; Are you ready to pursue the Certified Development, Besign and Construction {CDP) designation
6%9 kut don't know where to begin? Maybe you've already signed up but don't know how to pult it all
- together, Regardless of where you are in the process, this coursa is your next step. The CDP exam
covers a comprehensive body of knowledge. From site salection, acquisition, design, and construction
management to project scheduling and phasing, tenant coordination, cost management, sustainability,
regulatory codes and safety; there’s a lot of information to review. Assess your knowledge of the content,
sort out what is and /s not covered on the examn, dentify content areas you nead to focus an, and
discover the value of making COP yeur mark of excellence in what you do.
{NSTRUCTOR .
¥4 Stephen E. Gallant, CRX, CDP o
3 Chair, COP Admissions & Governing Committee
%1 Sr. Project Manager - Spacial Frajects
4 Skys Group
Hampstead, MD
11:15 am — 12:15 pin | Blockbuster Session - CEO Retall Power Panel
In conjunction with CREW (Wastgate Hotel)
This panel of high-powered, female, C-Suite executives will share their views, perspactives, and visions
on all things retail and all things real estate.
MODERATCR
PETAEE Kristin Mueller, CRY, CSM
i Executive Vice President/CG0O
| JLL
Atlanta, GA
PAMNELISTS
e Callate English Dixon o Lyn Kirby g Jodie MclLean
L1 Principal, Transactions 2 YW Chaiman & CEC di 1] President & Chief
J Prudential Real Estate K \‘--‘vl}“ Beauty Brands, Inc. I Investment Officer
Investors B4y Kansas City, MO 3N (A EDENS
Chicago, IL SR Columbia, SC
19:30 - 2:00 pm | Lunch and Keynote Presentation
B (Westgate Hotel)
14 it Spedialty Leasing Marketing | Operations 1 Leasing E All Audlances
"1 Assat Management & Retailing # Publlc Sector ; Development
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2:30 - 2:

3:30 -5

3:30 -5

"3:30-5;

30 nm | Blockbuster Session
B (Westgate Hotlel)

Comrnander Rorke T, Danver, awarded the Bronze Star with “V” for valarous action in combat, has run
every phase of training for the U8, Navy SEALs and led special-farces missions in the Middle East, Alrica,
Latin America and other internatlonal hot spots. Denver starred in the hit filrn Act of Valor, based on true
SEAL adventuras. His New York Times Bestseller, Damn Few: Making the Modern SEAL Warriar, takes
you inside his personal story and the fascinating, demandling SEAL training program he oversaw. Jain
us for this exciting story and how Commander Denver relates his training to Ieadership and everyday
business life.

SPEAKER

W Commander Rorkes T. Denver
Pl Former U.5. Navy SEAL
Bestselling Author

.00 pm | Cities of the World Reception

{LVCC ~ Cantral Hall)

00 pm | CRX Global Certification Brref
TTE (Westgate Hotel)
Are you ready to pursue the Certified Retall Property Executive (CRX) designation but don’t know where

TN
1‘%} to begin? Maybe you've already signed up but don't know how to pull it all together. Regardless of
N

where you are in the process, this courss is your next step. The CRX exam covers a comprehensive body
of knowledge. From property managemant, leasing, development and marketing to financing, portfolio
management, organizational leadership, appraisal and valuatlon; there's a lot of information to review.

Assass your knowledge of the content, sort out what s and is not covered on the exam, ldentify content

araas you need to focus en, and discover the value of making CRX your mark of excellence in what you do.

INSTRUCTOR

Gordon T, Graeby, Jr., CRX, CDP

- ICSC Paat Trustee

38 Chair, CRX Admissions & Governing Committee
5 Prasident

The Greeby Companlas, Inc.

Lake Bluff, IL

00 prn | New Rules for Consumer Engagement in the SoLoMo Revolution

A (Westgate Hotel}
Today, marketing happens in real time and with or without your marketing department’s involvement
through a new global netwark—tha consumers’ network. The key principal of Coca-Cola Campany's
frameworl¢ for consumer engagemant is that it is no longer alout the placement of messages, but about
the movemaent of stories simultanecusly across multiple screens. Explore numeraus exarmples of how
Coca-Cola is levaraging today’s digital landscape to engage in storytelling and Inspire consumers. Learn
how savvy marketers can inspire consumers to do their marketing for them and discover the Importancp
of innovation in content and delivery,

NSTRUCTOR

Scott Ryan

Vice Presidant, Nationz] Specialty Retail
Coca-Cola North America Group
Atlanta, GA
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3:30 — 5,00 pm | New Priorities in Asset Management

gl

4:00—5:00 pm |

o m

{Weastgate Hotel)

with a signlficant reduction of projects in the development pipeling, retall property professionals must
now fook to extract maximum value from existing assets. Gain *hands-on” Insights into a wide varjety of
practical issues and solutions faclng asset managers in the retail world, all with the goal of influencing
the boitom line and adding value, You will explore strategic and operztional planning; budgeting,
forecasting, and cost control; return analysis and financial modeling; hold/selt analysis; industry and
market trends; center merchandising strategy and development; understanding ownership’s goals and
perspectives on the Investment; and more!
INSTRUCTOR

Christopher W, Roscoe, CRX, CSM
Diractor, Retall Sector Head

Clarton Partners
Los Angeles, CA

Broker-ology: Retail Broker Best Practices

(Wastgate Hotel)

Attend this panel of experienced and successful brokers to Improve your business. Learn the proven
principles of effective brokerage to attract and retain prospects, enhance your client relationships, more
effectively reach final agreement, facilitate more efficient resolution of the issuss needed to be agread
upon, then close the deal and get paid with a smile and a thank you, This group, comprised of soma

of the bast brokers in the nation, will dalve into ways the [eaders in leasing, tenant rep, and Investment
sales separate themselves and get to the top of our industry by answering the proven techniques and

- gpproaches to! signing the dlient; speeding the deal; facilitating the clesing; earning and raceiving the

commission,
MODERATOR

e . Jason Richter, CRX, CLS
< =¥ | Principal
3 4" Capricom Asset Management

3
E} New York, MY

. PANELISTS
David Lapierre Andy Mislaveg Joanna Podell
Exgcutive Vice President Partner ) | Vice Chairman, Retall
CHRE The Shopping Center Group ' Brokerage
Neaw York, NY Charlotte, NC* Cushman & Wakefield

| New York, NY

Joff Roseman T 1 Mark Thempson
Executive Vice President . 7= | Managing Director
oAEn !

and Principal = | Crossman & Company
N Newmark Grubb f?f Orlande, FL

Knlght Frank :

Now York, NY

4,15~ 4:30 pm | Annual Meeting of Members

(LVCQ)

5:30 - 7:00 pm | Fortune Tellers Reception and Researcher Award Ceremony
B Mynn Hotel)

Open to all with an intarest in industry research,

#1 Speclalty Leasing B Marketing T Qperations 1 Leasing B All Audiences
71 Asset Management B Retaliing Bl Public Sector 1 Development

~ . ———Page16-0f22—




5:30 - 7:30 pm | Diversity Reception
(Wynn Haotel)
Jein the conversation at the annual Diversity Reception, This calebration of professionals and students
from groups that are traditionally underrepresented in retail real estate attracts national developers, title
cornpanies, retailers, law firms, and real estate investors, all who want to see a more incluslve Industry
environment, This year we will celebrate a new accomplishment by announcing the first Retall Real
Estate Diversity Scholarship and Love $chelarship for Diversity recipients. You can suppert the 1ICSC
Foundation’s efforts by making a tax deductible donation towards Diversity Inltiatives Schelarship Fund

at www.icscfoundation.arg/donate,
Separate registration reguired. Register at www.icsc.org/2015DR,

5:30 - 8:30 pm | SPREE RECon Cocktall Receptton
(Wynn Hotel)

Join spacialty retail industry colleaguss for a fun evening of networking, a brief Hall of Farme Awards
presentation and dancing.

8:00 - 11:00 pm | Latin American Reception .
By invitation only (Wynn Hotel)

TUESDAY MAY 19

630 am — 5:00 pm | Registration
(LVCG)

7:00 -~ 8:30 arn | Meet the Trustees Breakfast
(Westgate Hotel}
This is your opportunity to meet and discuss key industry issues with iCSC's Board of Trustess in an
_interactive, roundtable setting, This breakfast is open to full access ragistration attendeas only,
See page 24 for alist of Trustees and topics.
Separate registration reguired. Register at www.icsc.org/2015TBR.

8:00 am — 5:00 pim | Leasing Mall/ Marketplace Mall/ SPREE RECon
(LVCC)

©:00 - 10:30 am I CSM Global Certification Brief

(Weastgate Hote|)
7 = Are you ready to pursue the Certified Shopping Center Manager (CSM) designation but don‘t know
\% where to begin? Maybe you've already signed up but don’t know how to pull it all together, Regardless
Yo  of where you are in the process, this course is your next step. The CSM exam covers a comprehensive
body of knowledge. From asset management, operations, malntenance, lease nagctiations, and contract
administration to retalling, merchandising, marketing, community relations, financing, risk management,
sacurity, human resources and law; there’s a lot of information to review. Assess your knowledge of the

o

S

whwwilcscrecon.org | #RECant5 17
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9,00 ~ 10:30 am | CSM Global Certification Brief (continued)
content, sort out what is and is not covered on the exam, identify content areas you need to focus on,
and discover the value of making CSM your mark of exceilence in what you do.
INSTRUCTOR
Janell K, Vaughan, CRX, CMD, CSM
VP, Asset Management - Northeast

General Growth Propertles, Inc.
Wayne, NJ

9.00 - 10:30 am | The Econornics of a Lease: Developer and Retaller Perspectives
CEEOE (Westgate Hotel) a

Economics are the heart of any lease transaction. Whether landlord or tenant, you'il learn tha strategies
and tactics of negotiating menetary provisions, including minimum and percentage rent clauses, sscurity
deposits, aperating costs, real estate texes, and marchants/marketing furid payments. You will be led
through an analysis of the key elements of each of the |ease provisions such as base rent, percentage
rent, operating costs, real estate taxes, efc.
INSTRUCTOR

| Oscar R. Rivera, ESQ.

,.J Chairman of the Real Property Practice Group
. Siegfried, Rivara, Hyman, Lerner, De La Torre, Mars & Sabsl, PA,

g \;:;’ i
g 7\ Fort Lauderdale, FL

9.30 - 11:00 am | Envision 2020 Town Hall Meeting

B (Westgate Hotel)
The retailing and shopping center sector is experiencing one of the most profeund and therough
transformations in its 60-year history. “Envision 2020" is a new BCT-level transformational change
initiative, which will provide the knowledge base and resources necessary to define the industry changes
to come. Envision 2020 represents a unique collaboration of industry leaders, trand experts, academic
authorities, and ICSC's global membership to Identify a “way forward" for the retail real estate industry.
This session will feature a panel of indusiry leaders and academic authorities who will present the key
Envision 2020 findings on the future of our industry. There will be an extencled QA session and an

opportunity to experience tha exciting dynamic of the Envision 2020 initiative,

10:00 — 11:00 am | Advanced Leasing Techniques — Enhancing Your Shopping Center
B Mestgate Hotsl)
Whather you are a rank beginner, mid-level novice, or seasoned veteran, this session will offar youan -
inside look into how the art of lsasing shopping centers continues to evolvs, as well as the emerging
trends surrounding those changes. The expert leasing professionals presenting at this session will discuss
the ins and outs of leasing on a macro and micro level, In addition they wilt address the followlng “"How
to's:” How to grow and advance your career as a leasing professional; How to attract national retallers to
your projects; How to [ease the last difficult space in an existing shopping center; and How to assemble
and manage a productive leasing tearn,
MODERATOR
r,  Andre Koleszar

s Vice President

'f',j_; Regeney Centers

A T Atlants, GA

PANELISTS
Ay, Beth Azor
(—a M President
".i

77 Anthony ¥, Buano, CSM
4] Executive Managing

xR Azor Advisory Services, Inc, P Director, Retail Services

Y pavie, FL CERE

RS $an Diego, CA

71 Specialty Leasing 8 Marketing ¥ Qperaticns Fl Leasing & Al Audisnces
" Asset Management B Retalling # Public Sector H Devolopment
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T1.00 am - 12:30 prr | CLS Globa] Certification Brief

115 am - 12:15 om | Blockbuster Session — What Happens in Vegas, Stays on YouTube

|

=2

11:00 arm — 12:30 pm | Getting Compensation and Benefits Right in Today's Evolving Marketplace

il

“take a deeper look at the trends impacting the industry and examine compensation and benefits frem

{(Westgate Hotel)

Are you ready o pursus the Certified Leasing Speclalist {CLS) designation but don't know where to
bagin? Maybe you've already signad up but den't know how to pull It all togsther. Regardless of where
you are in the process, this course is your next step, The CLS exam covers a comprehansive body of
knowledge, From laasing negotiation, licenses, cantract administratlon, and spacialty leasing to trade
area analysis, merchandise mix, tenant prospecting, financing and retailing, there’s a lot of information to
review. Assess your knowledge of the content, sort out what Is and is not cavered an the exam, identify |
content areas you need to focus on, and diszover the value making CLS your mark of excallence in what

you do,

INSTRUCTOR
Do Holly Roma, CRX, CLS .
Chair, CLS Admissions & Governing Committee
! Vice President Leasing
‘*\5’ Foot Lacker Inc.

Saint Peul, MN

(Westgate Hotel)

Organizations of every type strain to ensure their “people processes” keep pace with a changing
husiness landscape. With unemployment rates continuing to decline in the U.S. and competition

for talent heating ug worldwide, effactive compansation systems are imparative to ensure that your
organtzation can attract, motivate, and reta its employees. [n this course, managers and axecutives

both the employer's and employee’s perspective. You will learn how compensation has changad over
the years and what expeactations are going forward, explore how to ereate a program that can withstand
market cycles, engage and retain top talent, and discover how compensatlon Is percaived and its role
across a multigenerational workforce.

INSTRU CTOR
3 H Jeramy |, Banoff

*} Senior Managing Diractor
- FPL Associates L2,
B MNew York, NY

(Westgate Hotel)
Called a Digital Dale Carnegie, Erik Qualman is the author of Socialnomics, a #1 hestselling book j
and a finalist for the “Back of the Year.” His book Digital Leader helpad him be voted the 2nd "Most
Likeable Author in the World" behind Harry Potter author J.K. Rowling. What Happens jn Vegas Stays on
YouTube is his 2014 release, and it is already being adopted by the top universities and glokal brands,
M. Qualman is listed as a Top 50 MBA Professor and is no stranger to the executive suite, having served
as the Head of Marketing at Travelzoo (TZOQ); today he sfts on several company boards. Yet, he may be
bhast known for writing and producing the world’s most watched social media video. Fast Company lists
Professor Qualman as a Top 100 Digital Inﬂuepcer, and he macdle Forbes Top 50 Power Influencers [ist.

SPEAKER
- Erlk Qualmen
estseiling Authar, Professer, Entreprensur
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19 30 - 9.00 pm | Lunch and Keynote Presentation
4 (Westgate Hotel)

Michae! Francls, the Chief Global Brand Officer for DreamWorks Animation SKG, is responsible for global
brand strategy, location-based entertainment, digital, publishing and franchise development. His prior-
axperience includes decades in the retall industry, serving as President of J.C. Penney and spending
imore than 26 years with the Target Corporation in various positions, such as Globai Chief Marketing
Officer and aversesing the Target Foundation, Advertising Age namad Francis one of the world’s top
rmarketers, and Business YWeek and Fast Company fhave |isted him as one of the top global innovators.

SPEAKER
7 Michae! R, Francls
@ 1 Chief Glebal Brand Officer "

"] DreamWorks Animation SKG
.30 - 3:30 pm | The Continuing Conversation in Social Media

. Glendale, CA

B | (Westgate Hotel)
While we all understand that the conversaticns ancl exchange of ideas Jn social media continue to shape
the succass of shopping centers, it continues to evoive yaar after yoar, With over 1 blllion people actively
using Facebook alone, the racurring questlon often getting asked is, “How can | harness this media to
help my shopping center and our retailers?” This session will feature experts who will share how they
are using Facebook, Twitter, Linkedin, and other social media to market their properties, enhance thelr
networks, and grow awareness of their projects. What's more, you wilt |earn not only what's happening
now, but where the conversation is going and how YOU can be a part of it.
MODERATOR

=g Alan McKeon

Prasident & CEO

 ill| Alsxander Babbage
Atlanta, GA

PANELISTS

T Sarah Alter

_| Chief Marketing Officer
{3 Ganeral Growth Properties
;) Chicago, IL

* Liz Gillespie, CMD

Partner, Vice Presicant of
Marketing

North American Properties
Atlanta, GA

| 9.30 - 3.30 pim | The Mail of the Future

@ (Westgate Hotel)

While nearly 40 years have elapsed since the first enclosed shopping mall opened in the United States,
the evolution of technology continues to transform the anclosed mall as it alters other retall shopping
venues around the world, Attend this session to learn about the cutting edge advancernents in shopping
center davelopment, technology, and omni-channel retailing. More importantly, learn how social media
and online are being used to changs our retail shopping dastinations and the retailers of the future as
the consumer enhances its shopping intelligence, power, and control.

| MODERATOR

| i Michael Puline, CLS

: 1 Sr, Vice Presicent - Leasing

1| DLC Managemant Corporation
Atlanta, GA
o0 f Specialty Leasing B Marketing ! Operations 7} Leasing B All Audiences

i Asset Management 9 Retalling - B Public Sector A Development

|
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PANELISTS

Laura DeSwart,

9 CRX, CSM, CLS

Vice President, Leasing and
Asset Management
Walmart Asia Realty
Shanghal City, China

G Tomn Gonhg

i Chilef Executiva Officer
i| AllDragon International
Beling City, China

3:30-5:00 pm I Management Strategies to Thrive In a New Era of Retailing

3,30 - 5:00 prm |
i 2|
4:00 - 5:00 pm |
T @

In conjunction with IREM (Westgate Hotel)

Succeeding in the current, ever-changing, retell environment calls for deftly navigating seemingly endless
twists and turns and abandoning near and dear business practices that have becorne obsolete, t also

calls for developing bold strategles that address "a new world order” generated by massive demographic
shifts, Discuss the impact of these critical considerations for marketing to shoppers, optimizing tenant mix
and synergies, marketing to retailers, the impact of merging retailers on landlords zand managers, leasing
and operating street retail properties, and adaptive reuse for non-retaller users. Learn how they're playing
out In the current environment and, most importantly, their implications for the future.

INSTRUCTORS

Yvonne Jones, CPM, CCIM
Managing Director, Asset
and Propsrty Management

B McCaffery Interests
Chicage, L

E Richard Muhlebach,

' CRX, C5M, CRE, CPM, RPA
Prasidant

Richard Muhlabach LLC
Waoodinviile, WA

Optimlzing Tenant Mix for Downtown Business Districts
(Westgate Hotel)
As naither property owners nor brokers, public and non-profit officials who seek to improve downtown
districts face a significant challenge in the effort to manage optimal tenant mix. Yet, the mix of goods
and services is one of the mast significant drivers of customaer visitation. In this course you will learn to
use a proactive approach to managing tenant mix by positioning clty and/or downtown organizations to
support, rathar than replace, the efforts of the commercial real estate industry, Gain practical tips and
tools to successfully attract youf desired retailers, District practitioners and property owners alike will
iearn strategles for working closely with the real estate community to influence and enhance tenant mix
for the benefit of the antire downtown business district,
INSTRUCTOR

1 Larisa Ortlz
i Retail Consultant

e} Larisa Ortiz Assoclates
Jacksen Heighgs, NY

Quantum Leap: Deal Making in the 21st Century Using Current Technologies

{(Westgate Hotal)
In recent years, online, mobile, and cloud technalogy have seemingly changed almost evarything. Deal |
making Is no exception. In the old days, the technology retail real estate deal makers used for finding,
assessing, vetting, processing, and tracking deals was paper, then email and pdfs (basically email-able
paper), then web-based systems—which provided via, online format ar mobile access, the information
previously supplied an paper or emall. But a number of ratallers and retail real estate companies have
found the guantum leap, using online and mabile technology to put the power of a system In the hands

of the deal makers, ailowing them access to all of this informatlon, as well as the abllity to share market
knowledge, collzkorate around retail deals, and access high-powsred analytics. The result is deal makers
making better, faster decisions, drastically increasing, sometimas tripling, productivity by using technology
1o teka their existing processes, honed over decades, and making them faster and easier to exectite,
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4:00 - 5:00 pm | Quantum Leap: Deal Making in the 21st Century Using Current Technologies
{continued) .

MODERATOR
Joe Rando
s g President & CEO
L] Trace Area Systems
Attleboro, MA

PANELISTS .
E Dala Johnston Robert Marcallo
{,_},,,\ Senlor Vice President
2! of Real Estate
g CVYS Health 4
Lincoln, R

¢ Jerry Rossi

=4e] Senior Exacutive Vice

= Prasident & Group President
The TJX Companies

Baeston, MA

| Chua-f Infarmatlon OH‘csr
Regency Centers
Jacksonville, FL

Thomas Teddeg

| Senior Vice President, Chisf
i and Systams d Information Officer
Sterling Jewelers 52 Kimco Realty

Fort Mill, SC ) New Hyda Park, NY

BT Brian Strickland

7:00 am - 2:00 pm | Reglstration
o Lvee)

8:00 amn - 2:00 pm | Léasing Mall/ Marketplace Mall/ SPREE RECon
(LVCS)

Program infarmation current as of Fabruary 3, 2015,

The app that enables you to access all of ICSC's events, and connect with attendees anytime - anywhere - at

your convenience, Puts the power of |CSC events and networking In the palm of your hand. New for 2015 RECan,
IC5C’s newest app feature glves attendees the abllity to navigate from point A to point B in the Las Vegas -
Convention Center halls. An arrow will point you from one appointment fo the next so you won't be late, Download
the app today so you gain Instant access to over 68,000 !1CSC member contacts, and have networking capabllltles

. 365 days a yeat!

Features Include:

Member and Attendee | Soclal feeds

look up & Sponsorship on all pages
¥ Way-finding navigation Improved the
{RECon 2015) My ICSC section

Event search B\ Improved search
H Event details page functionality

Exhibitor listing & seatch u Abllity to provide
app feedback

7 ;4}{;1;-11&3

l{fm I'l-l Giginl Patod Pt Extare

p——

® Event floor plan
(limited events) B Create Meetups at
ICSC events
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